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aȅ¢ƻŘŀȅΩǎ aƻōƛƭŜ LƴƴƻǾŀǘƛƻƴǎ 
have given SMS a Second Life

Transforming SMS into a Medium

ωFree, Direct-to-Consumer Subscription service

ωSimplicity of opt-in/opt-out puts User in Control

ωMaking SMS into a habit with its timed delivery

Pioneering Innovations in Mobile Ads

ωRight of Way ensures Reach and Response

ωPlatform for Mass and Targeted Advertising, 
and Permission Marketing



MyToday Dailies: 
Simply START or STOP



MyToday: Accelerating, WoM Growth

Scaling ςvia Word-of-Mouth

ω2.5 million users

ωм҈ ƻŦ LƴŘƛŀΩǎ ōŀǎŜ

ω400K new users each month

ω8 million SMS sent daily

ωн҈ ƻŦ LƴŘƛŀΩǎ {a{ ¢ǊŀŦŦƛŎ

ω2 billion SMS sent so far (15 mos.)

Multi-Modal Mobile Presence 

ω25+ content channels: Dailies

ω10,000 user-created groups: Mobs

ω100+ enterprise channels: BizBond

ωMobile Portal: mytoday.mobi
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Mass and Targeted Advertising

5

Invertising (Invited Advertising)



The (Short) Message (Service)
is the Medium!

aȅ¢ƻŘŀȅΩǎMultiple Monetisation Opportunities

ωMass and Targeted Advertising: Ideal for New Customer 
Acquisition

ωInvertising: Ideal for Enhancing Customer Relationships

ωPersonalised Advertising (linked to Individual Profiles)

ωInteractive (Incoming SMS; Surveys, Polls, Contests, Lottery...)

ωTransactional (mCommerce)

Text Search : Internet :: SMS Subscriptions : Mobile

ωSMS in 2008 has strong similarities to Search in 1998

ωMass-scale Penetration

ωSTARTing Point for services (and revenues)

ωSMS Subscriptions will drive Mobile Advertising and Invertising



MyToday: Built on a Strong Platform
Managed by an Experienced Team

aȅ¢ƻŘŀȅΩǎPublish-Subscribe Tech Foundation

ωSMS Management: Scale, Real-time Prioritisation of Delivery

ωVersatile backend built around RSS

ωEnables multi-modal support (SMS, Email, Web)

Strong Organisational Leadership and Team 

ωRajesh Jain (Founder): Internet Pioneer and Entrepreneur

ωAbhijit Saxena (CEO): Media and Consumer  Experience

ω50+ staff in Mumbai and Bangalore 

Created in India, Meant for the World



bŜǘŎƻǊŜΩǎMyToday combines 
Large Market, Winning Model 
and Experienced Management

Giving SMS a Second Life
ωMedium for Mobile Advertising

ωFoundation for Permission Marketing

ωPotential for other Revenue Streams

ωWin-Win for Consumers, Advertisers, Enterprises, Operators


