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Mobile Marketing is growing 
to be the Next Big Thing

Mobile 
Invertising

Mobile 
Advertising

Internet 
Advertising
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Think of Mobiles as 
Interactive Billboards in the 
hands of every consumer

Media Attributes
Å Largest Distribution Platform

Å Always-on

Å Always Available

Å Two-way

Å Immediate

Å Targetable

Å Location-aware

Å Rich Media

Å tŜǊǎƻƴŀƭΥ LǘΩǎ aŜΗ

Å Social: Insta-sharing

Å Youth-friendly

Multiple Touchpoints

Å SMS

Å WAP (Mobile Internet)

Å Voice

Å MMS

Å Video

Å Games

User Response

Å SMS

Å Phone Call

Å URL Click
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Mastering the New Lexicon: 
E for Engagement, 
R for Relationship

M

Mass

Media

Moments

N

New

Now

Near

P

Push

Permission

Personalised

S

SMS

Search

Simple 4



Advertising

Invertising
Invited Advertising
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2 Flavoursof Mobile Marketing for 
Customer Acquisition & Retention

Mobile Advertising

Å Info tagged to Content

ÅUse for Brand Awareness, 
Message Reinforcement 
and Customer Acquisition

Mobile Invertising

Å Info packaged as Content

Å Ideal for Customer 
Engagement and Deepening 
Relationship
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Customer Retention

Mobile Invertising
7



Invertising Delights Customers

TIMES NOW

ωSent: Aug 11, 10:26 am

ωIndia wins first ever individual gold. 
AbhinavBindracreates history at the 
Olympics. Catch the breaking news 
story on TIMES NOW.

FABINDIA

ωSent: Aug 29, 5:31 pm

ωFabindiaannounces the launch of its 
hand-crafted Jewellerycollection! 
Available NOW at NirmalLifestyle, 
Mulund. Please pass on this exciting 
news to family and friends.

MERI SAHELI

ωSent: Aug 16, 12:30 pm

ωBEAUTY TIP Maximiseyour festive 
look by wearing dark, deep 
contrasting colourson the eyes and 
lips. Include gold, copper and silver 
liners in your make up. 

WESTERN RAILWAY

ωSent: Sep 6, 9:15 am

ωJumbo Block between Mahim& 
Mumbai Cntrl from 10.35 to 15.35 
hrs on 7 Sept on Up & DnFast Lines. 
During block all fast line trains will 
run on slow lines on block sect.
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Invertising: an Always Available 
IƻǘƭƛƴŜ ǘƻ ŀ .ǊŀƴŘΩǎ /ǳǎǘƻƳŜǊǎ

ÅTarget top 20% of customer base
ïMost Profitable ςand most vulnerable to competition

ï.ǳƛƭŘ ŀ ƘƻǘƭƛƴŜ ǎƻ ǘƘŀǘ ǘƘŜȅ ΨǎŜŜΩ ȅƻǳ Řŀƛƭȅ

ïProvides greater control of the conversation

ÅContent
ïArray of Products and Services from your company

ïBe the First to Know

ïSpecial Offers

ïOpinion Polls, Surveys, Feedback

ÅWǳǎǘ wǎ н ǇŜǊ ŎǳǎǘƻƳŜǊ ǇŜǊ ƳƻƴǘƘ ŦƻǊ ǘƘƛǎ ΨƘƻǘƭƛƴŜΩ
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Customer Acquisition

Mobile Advertising
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Types of Ad Campaigns
Å Top-of-mind activity
Å Interactive campaigns

ς Click-to-SMS/Call/URL

Å Voting campaigns
Å Download applications
Å Story-board campaigns

Focus on Combining 
Reach (Awareness) 

and Response (Direct)



Ads that can Convert FSTR

ÅGenerate Response

ÅReply with multiple 
messages
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Examples
ÅHUL Pureit
ÅColgate Maxfresh



HEALTH:
Trimur tummy. EatingAlmondsevery
morn helpsburn fat.
Ad:
GETFREEDOMFROMMAJOR
WATERBORNEDISEASESAT RS1800
smsSTARTPUREITto 575758

From: HUL PUREIT
Thank you for showing interest 
in Hindustan Unilever's Pureit-
the most advanced in home 
water purifier, only at Rs.1800. 
For queries call on 9223600600. To 
stop, smsSTOP PUREIT to 575758.

From: HUL PUREIT

Get freedom from hassles of
boiling with Hindustan 
UnileversΩ Pureit-which gives 
you as safe as boiled water, 
only at Rs.1800.  For queries 
call 9223600600 

From: HUL PUREIT

Save on gas & electricity cost 
by switching to Pureitwhich 
gives as safe as boiled water 
without gas & electricity, only 
at Rs.1800. For info call 
9223600600 

/ŀǎŜ {ǘǳŘȅΥ I¦[Ωǎ tǳǊŜL¢
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Day 1: 5PM Day 2:  5PM

13


